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Tim Koller, Marc Goedhart, David Wessels: Valuation: Measuring and Managing the Value of Companies
(Wiley Finance) before purchasing it in order to gage whether or not it would be worth my time, and al praised
Valuation: Measuring and Managing the Value of Companies (Wiley Finance):

2 of 2 people found the following review helpful. Lucid, inexpensive and substance packedBy Satya ShodhakOne of
the finest books on valuation. All investors need to know valuation and one doesn't need to be a CPA or CFA but have
enough knowledge of concepts. This booksis precisely for such needs, and more.3 of 4 people found the following
review helpful. Great Book (But)By Nir Y osephl think that they should give more details about sources of information


http://f3db.com/pub/links.php?id=B002P3KFDM

and data.Also more detailed methods of the claculations they make.5 of 7 people found the following review helpful.
Senior Manager at AccentureBy Petr FedorovThe workbook force you to look at the information you received from
"Vauation" from different perspective and you will recognize what you missed or misunderstood. Also, application of
"Vauation" conceptsin a controlled environment will make you confident that you are applying "Valation"
correctly/appropriately in thereal life. Thisisimportant since the matter being discussed is directly related to money!

Hailed by financial professionals worldwide as the single best guide of itskind, Vauation, Fourth Edition is
thoroughly revised and expanded to reflect business conditions in today's volatile global economy. Valuation provides
up-to-date insights and practical advice on how to create, manage, and measure an organization's value. Along with all-
new case studies that illustrate how valuation techniques and principles are applied in real-world situations, this
comprehensive guide has been updated to reflect the events of the Internet bubble and its effect on stock markets, new
developmentsin academic finance, changes in accounting rules (both U. S. and IFRS), and an enhanced global
perspective. This edition contains the solid framework that managers at al levels, investors, and students have come to
trust.

From the Back CoverThe Ideal Companionto VALUATION FOURTH EDITION If you want to get more out of
Vauation, Fourth Edition, then pick up the Valuation Workbook. This comprehensive study guide provides you with
an invaluable opportunity to explore your understanding of the strategies and techniques covered in the main text,
before putting it to work in real-world situations. This hands-on Workbook: Walks you through Val uation, Fourth
Editionmdash;providing chapter-by-chapter coverage of the core text Tests your comprehension of the ideas presented
throughout, with multiple-choice questions and problems Offers complete coverage of forecasting short, medium, and
continuing value; calculating and interpreting results; real option pricing methods; and much more VValuation
Workbook isfilled with awealth of practical learning exercises and information that will help you understand and
apply the proven principles found in Vauation, Fourth Edition.About the AuthorMcKINSEY COMPANY isa
management consulting firm that hel ps leading corporations and organizations make distinctive, lasting, and
substantial improvementsin their performance. Over the past seven decades, the firm's primary objective has remained
constant: to serve as an organization's most trusted external advisor on critical issues facing senior management. With
consultants deployed from over eighty offices in more than forty countries, McKinsey advises companies on strategic,
operational, organizational, financial, and technological issues. The firm has extensive experience in al major industry
sectors and primary functional areas, as well as in-depth expertise in high-priority areas for today's business |eaders.
Tim Koller isapartner in McKinsey's New Y ork office. Tim has served clientsin North America and Europe on
corporate strategy and issues concerning capital markets, MA transactions, and val ue-based management. He leads the
firm's research activities in valuation and capital markets issues. He received his MBA from the University of
Chicago. Marc Goedhart is an associate principal in McKinsey's Amsterdam office. Marc has served clients across
Europe on portfolio restructuring, issues concerning capital markets, and MA transactions. He received a PhD in
finance from Erasmus University Rotterdam. David Wesselsis an Adjunct Professor of Finance and director of
executive education at the Wharton School of the University of Pennsylvania. Named by BusinessWeek as one of
America's top business school instructors, he teaches corporate valuation at the MBA and Executive MBA levels.
David received his PhD from the University of Californiaat Los Angeles. Jeffrey P. Lessard, CFA, is Associate
Professor of Finance and Accounting at the Rochester Institute of Technology. Dr. Lessard received hisPhD in
finance from the Sam M. Walton College of Business at the University of Arkansas. His primary scholarly interests
arein the areas of corporate valuation, the influence of the board of directors on the creation of shareholder value,
portfolio performance, and performance and presentation standards in the investment industry.



