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Orlando R. Kelm, David A. Victor : The Seven Keysto Communicating in Brazil: An Intercultural Approach
before purchasing it in order to gage whether or not it would be worth my time, and al praised The Seven Keysto
Communicating in Brazil: An Intercultural Approach:

1 of 1 people found the following review helpful. Fantastic read for Brazil novices and experts alikeBy Customer|
stumbled across this book after stints of my own in both the Brazilian Northeast and Rio. Thisis afundamental read


http://f3db.com/pub/links.php?id=B01LZP68VI

for those curious about Brazil aswell as those with advanced |anguage skills seeking to maximize their impact in a
business climate that requires a bit more than impeccable pronunciation and grammar.The reader is encouraged not to
think of Brazil vs North Americain binary terms, but rather different ends of cultural and communication spectra, with
specific recommendations to adapt the requisite flexibility to strike a positive balance. The book is careful to highlight
that not all regions of Brazil are uniform, just like not all countriesin Latin America are identical, with the supporting
detail providing alevel of nuanced understanding befitting of a naturalized citizen.

The key to professional successin Brazil is understanding Brazilians. But how do you understand an unfamiliar
culture? Seasoned cross-cultural trainers Orlando R. Kelm and David A. Victor use Victorrsquo;s groundbreaking
approach of evaluating a culturersquo;s language, environment, social organization, context, authority, nonverbal
communication, and time conception to provide aframework for understanding Brazilians and show effective
strategies to overcome these communication barriers. The method, referred to asthe LESCANT approach makes you
the expert evaluator of the culture and helps you easily navigate hurdles that can challenge business relationships.Each
chapter of The Seven Keysto Communicating in Brazil employs memorable anecdotes, business cases on each topic
from business professionals, and photographs to address key topics. The authors demonstrate how to evaluate the
cultural differences between Brazil and North America and include examples of common communication mistakes.
Engaging and accessible, the book helps North Americans master the nuances of the Brazilian language and achieve a
real experience of the Brasil dos brasileiros.

"The Seven Keysto Communicating in Brazil by Orlando Kelm and David Victor isapractical guide that will be
valuable to anyone conducting business with or in Brazil. It is clearly written and easy to apply to your everyday
interaction with Brazilians. Especially helpful is David Victor's LESCANT model that guides the reader through the
book and serves as a helpful tool for mastering the content." ? Brian Williams, Global Director, Dealer Services Group
LLC, Urban Science"Kelm and Victor's fascinating examination of intercultural communication in Brazil isinsightful
and a pleasure to read. More than fifty-five photographs and numerous figures add depth to the book. The real-world
examples are invaluable in providing understanding and context. | highly recommend this book." ? Courtland Bovee,
Chairman of the Board, Neurogenesis L earning SystemsAbout the AuthorOrlando R. Kelm is an associate professor of
Hispanic linguistics at the University of Texas at Austin and associate director of Business Language Education at the
McCombs School of Business. His publications and consulting center on intercultural communication focus on Latin
America and foreign language learning with emphasis on the use of innovative technologies.David A. Victor isa
professor of management and international business at Eastern Michigan University. Victor has consulted and run
programs for more than two hundred companies and organizations, including Fortune 500 companies, governments,
and NGOs. He is the author of many business communication books and the editor in chief of the Global Advancesin
Business Communication Journal.



