
(Read now) The Dot.Bomb Survival Guide: Surviving (and Thriving) in the Dot.Com Implosion

The Dot.Bomb Survival Guide: Surviving (and Thriving) in the 
Dot.Com Implosion

Sean Carton 
ePub | *DOC | audiobook | ebooks | Download PDF 

#4206833 in eBooks 2001-11-22 2001-11-22File Name: B000QCTP9Y | File size: 37.Mb

Sean Carton : The Dot.Bomb Survival Guide: Surviving (and Thriving) in the Dot.Com Implosion  before 
purchasing it in order to gage whether or not it would be worth my time, and all praised The Dot.Bomb Survival 
Guide: Surviving (and Thriving) in the Dot.Com Implosion: 

1 of 1 people found the following review helpful. What went wrong... but also what went rightBy B. PomeroyFirst of 
all, the title of this book is grossly misleading. Rather than a how-to handbook for business success in the post-dotcom 
era, "Dot.bomb" analyzes the fall of the most notorious dotcoms, and postulates how they might have succeeded. As 
the book illustrates, there's no single reason why the dotcom market imploded in early 2000; the market was born out 
of a flukish combination of events (affordable Internet access, the arrival of Windows 95, an exuberant stock market, 
etc.) and likewise crumbled through a similar combination of circumstances. Bad business models, bad management, 
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untested technology and a lack of investor confidence all played roles in the failure of one dotcom after 
another."Dot.bomb," however, also examines the dotcom enterprises that succeeded, such as eBay, Priceline and our 
dear old . What made these ventures an exception is a major thrust of the book -- and perhaps the most informative. It 
also provides a light at the end of the proverbial tunnel for the reader weary of failure stories.Since the latest examples 
in the edition I read were from early 2001, one hopes that a newer edition would bring the dotcom story up to date. 
How the Internet industry has responded to the recession, corporate scandals and 9/11 are tales that an updated version 
of "Dot.bomb" ought to cover.3 of 3 people found the following review helpful. Good, critical look at the big 
implosionBy Peter LorenziSean Carton does a thorough job of exploring and exploding the myths that brought down 
the dot.com boom. As a front-line, engaged player, Carton not only had a good view, he has a good mind for knowing 
and seeing what went wrong. He's working on his doctorate and he should be a great professor of this genre.This is an 
interesting companion to David Kuo's book. With a very similar title, Kuo is funnier and more dramatic, primarily 
because valueamerica.com was such a huge, single implosion and Kuo, by training, is a writer and, to some degree, a 
spin doctor. More serious and critical, Carton pulls no punches, examines a lot more companies, and has a more 
technical, well-grounded understanding the business models (or lack thereof) that created and destroyed the late 1990's 
version of the new economy. Start with "the greater fool" theory. Carton's book is better for the serious student 
wanting to see the big business picture.Carton is methodical and crisp, even dry at times. The graphics of the book, 
including the font and page layout, could also have been more appealing or reader-friendly. If you're teaching an e-
commerce course, as I have, you want to consider Dot.Bomb.1 of 1 people found the following review helpful. Now is 
the time to learn from our "new-economy" mistakesBy Paul LeeIf you ever wondered what went wrong, how and why 
the "dot.com" sector self-destructed so fast, this is manadatory reading. Sean, in his methodical manner, tempered with 
wit and humor, describes the details of the "unthinkable" of a few years back... the collaspe of the tech "fad"... and the 
survival of the tech revolution. He makes these distinctions as well as offers a blueprint for the continuing evolution of 
the revolution. A fast compelling read, recommended for anyone interested in technology's future.

Dot-Winners vs. Dot-Losersshy;shy;what works, what doesn't, and why With more dot-coms going bust every day, 
new-economy entrepreneurs and managers are scrambling for detailed information on what went wrong with the losers 
and how they can emulate the winners. DotBomb gives them the answers with a close look at a number of notable dot-
com failures, comparing their experiences with those of several prominent dot-com successes. With the help of candid 
commentaries by staff members, venture capitalists, industry analysts, and market research, Sean Carton performs 
postmortems on Priceline, Living.com, PlanetRX, ValueAmerica, and other recent dot-com debacles and identifies the 
dot-pathologies that led to their demise. He also provides contrasting examples of successful companies that excel in 
that area, and he extracts powerful lessons on what managers can do to follow their examples.

.com Recess is long over, and it's back to school for failed entrepreneurs. The Dot.Bomb Survival Guide: Surviving 
(And Thriving) in the Dot.Com Implosion, by branding genius Sean Carton, dissects the '90s to show what worked--
and what didn't. Poring ruthlessly over the remains of AllAdvantage, BigWords, and other dot-comedies of errors, he 
shines light on the mistaken assumptions and dodgy strategies that dragged them down to the landfill of history. But 
knowing what not to do can't guarantee success, so Carton also examines plenty of healthy companies, including 
several he was involved with professionally. What do investors want to see? When is new tech good tech? Has the 
Internet really changed anything, and how? These questions should be on the minds of every serious start-up 
developer, and The Dot.Bomb Survival Guide lays out the answers for all those ready to learn from the past. --Rob 
LightnerFrom the Back Cover"After a 6-year run of wild ideas, wild business plans built on those ideas, wild-eyed 
entrepreneurs, and even wilder spending by those looking to cash in on the forces ripping the economy wide open, 
we're now entering the painful period when the bugs are being corrected, the interfaces fully overhauled, and the first 
release getting ready for prime time."shy;shy;Sean Carton Was the New Economy just a figment of our collective 
imaginations, and, if not, why have so many dot.coms failed so miserably? What was it about some ebusinesses that 
made them the darlings of Wall Street while so many others lost money their first day out? Why did some dot.coms 
become household names seemingly overnight through massive buzz, while others died silent deaths despite 
extravagant marketing expenditures? What, exactly, went wrong with the losers, and what lessons can their examples 
teach us about emulating the winners? In a book that is destined to become the bible of the next generation of Internet 
entrepreneurs, acclaimed Web entrepreneur and ebusiness journalist Sean Carton provides answers to these and other 
critical questions on every businessperson's and investor's mind about what it will take to succeed in the (new) New 
Economy. In a lively, no-holds-barred narrative, Carton takes a close look at the Internet industry as a whole, 
separating the hype from the business realities. With the help of candid commentaries by former dot.com staff 
members, venture capitalists, and industry analysts, he performs detailed post-mortems on Priceline, Living.com, 
Pets.com, Go.com, and other notable dot.com debacles of the past 2 years. He identifies the dot.pathologies that led to 
their demise and offers expert advice on how to immunize virtually any online business against them. And throughout 
Dot.Bomb Carton further enlivens his coverage with dozens of too-good-to-be-true tales of nutty company cultures, 



bizarre hiring practices, and loony ideas that, thankfully, never made it out of the gate. Each chapter of Dot.Bomb 
focuses on a different problem, or set of related problems, such as bad business models, a failure to identify customers, 
poor product development, wrong-headed marketing concepts, and overcapitalization. For each problem identified, 
Carton compares the experiences of dot.com failures with those of several prominent dot.com successes who excel in 
that area. And, in each case, he extracts powerful lessons on what managers can do to avoid repeating the mistakes of 
the past and to emulate the examples set by the dot.com victors. If Dot.Bomb can be said to contain one overriding 
message, it is that yes, ebusiness is here to stay, but if it is to survive, the next generation of dot.coms must be built on 
a rock-solid foundation of business fundamentals, concentrating on the needs of their customers, not grand, pie-in-the-
sky promises, get-rich-quick schemes, and unworkable business models. While the Internet industry went on a 5-year 
bender, regular folks had their own lives to lead, their own priorities, their own friends to talk to. People didn't love the 
Net because it let them shop in their underwear. They loved the Net because it let them talk to other people, gave them 
a voice, and let them do their own thing in a public space that had never before existed. The Internet attracted people 
not because they got horny from the technology but because they could connect. Why did so many [dot.coms] fail? 
How could so many have missed the obvious? How could so many (seemingly) smart people be so wrong? Were we 
all just insanely stupid? Was the New Economy simply the biggest scam in history?. . . The book you're holding in 
your hands just might have the answers to these questions.shy;shy;from the foreword by Chris Locke, author of The 
Cluetrain Manifesto 


